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A-Certificate O Y=
ABC. ui-’}z.(/_i"u::- o
AP. (g2 g et
AA-Certificate .‘.:E:‘/.g.'.z.’
Abandon eSS
Aberrant Decoding JW/J (}’ f f
Acceleration Factor ot {:5' 7
Accessibility S
Account JU" e
Account Planner Ko 2
Account executive ;);.[ﬁ 11
Accuracy =
Achievement Motivation < f Jr
Action Research D?, Jf
Active Functionaries u"//b’ (/ 7
Active Participation = ; (/’ 7
Actuality =2
Actualization .:..g."be

Ad (Advertisement) =D 4



Ad Banking

Ad Lib

Ad Mass

Adapt

Adaptation Level Theory
Adaptors

Add

Added Value

Adjustment Function
Adside

Advance copy

Adversary

Adversary Role
Advertisement
Advertisement Office
Advertisement compositer
Advertisement compositions
Advertisement copy
Advertisement department
Advertisement, Director
Advertisement, canvasser of
Advertisement, casual

Advertisement, classified
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Advertisement, display
Advertisement, embryo
Advertisement, solus
Advertisement, surrogate
Advertiser

Advertising
Advertising Clearance Process
Advertising Council
Advertising Goals
Advertising Objectives
Advertising promotion
Advertising rate
Aesthetic Code

Affect Displays
Affective

Affiliates

Agate

Agenda

Agenda Setting
Agenda setting role
Agent Provocateur
Aggressive Compaign

Agit-Prop (Agitation-Propaganda)
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Agony column AP 3'5H ¥

Aida Model (Awareness-Interst Desire-Action) JﬁUé f

(S5 s d D Is 242
Alibi copy Q8344 Ps
Alienation J E,
Alienation Effect J g /¢
All in hand QL
All up QoL L orip
Allegory k}?
Alley =1, F
Allocation u;;
Alternative JAs
Alternative Press =2l Jos
Amplifier M 9? ST S6 Jfl
Amplitude =2 s bl /3:2 d‘./:i
Ana morphic lens (g E é/)JvJAL’;i
Anafology =Lw/ A
Analysis - ;
Analysis-Modes of Media Analysis & /L . f- Lo f“
Anarchist Cinema Vgt iy
Anchor (b ¢
Anchorage =g



Andresch, Statts and Bostrom Model (of communication)

Anecdote

Anecdotal Value
Angle

Angle bars

Animal Communication
Animatic

Animation

Animator
Announcement
Announcer

Anomie

Anti Climax (Order)
Anti Prejudice Message
Antonym

Apocryphal Stories
Apocryphy

Appeal

Applaudable Message
Arbitrary

Argot

Arniel Photography
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Arousal Threshold
Art

Aspect Ratio
Aspiration
Aspiration, level of
Aspirers

Assertive
Assertiveness
Assertiveness Training
Assign

Assignment
Assignment book
Assignment man
Assimilation
Assimilation Effect
Assimilation Training
Astonisher
Atmospheric
Attention

Attention Aggregates
Attention Frames
Attitude

Attitudinal Change



Attributes

Attribution

Attributibn Theory
Audience

Audience Analysis
Audience Composition
Audience Differentiation
Audience Flow
Audience Fragmentation
Audience Measurement
Audience Needs
Audience Preferences
Audience Profile
Audience Reaction
Audience Research
Audience Response
Audience Turnover
Audio

Audio Visual

Audition

Audition Test

Aura

Authoritativeness
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Autobiography T IY Ny o

Autocue 2l a8
Autoeducation 208
Autokinetic Effect 2 J 78
Automatic Dialing Recorded Message Programmes
(ADRMP) (3, B 13.607) 3. 01.T 85
Autonomy S¥ 2 S vy Y
Available Audience L/:", Lazy/ (7 i /
Avant-Garde ! st
Average Audience u-‘-” L bt
Average Quarter Hour Estimates (AQHE)  .( i.é' e
('c_'f s 5&»:‘)
Avoidance bily=4
Avoidance Factor Va4



B-Picture

B.F. (Bold Font)

B.O. Must (Business Office)
Back Projection

Back Region

Back fire

Back office or back room
Background

Backing up

Backroom

Bad News

Bad break

Baker-Nunn Camera
Balance

Balanced Programming
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Ball-Rokeach and Delfleur's Dependency Model l:,fgf‘r LY JI:

Balloon
Band-Wagon
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Bandwidth

Bank

Banner

Banner Headline
Banner Type

Banner or banner line
Bardic Television
Barline

Barlund's Transactional Model
Barrier

Barrier Signals

Basic Cable

Basic Network

Basic Station

Basic weight
Bastard Type

Baton Signals
Beamwidth

Beard

Bearers

Beat

Becker's Mosaic Model

Behaviour
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Behavioural Change

J_i d/’)/r

Behavioural Cues gt _}ud’_ g
Behavioural Structure =3¢ iy
Behaviourism e
Benday J’l’ & i

Berlo's SMCR Model (Source Message Channel Receiver)
(’JJ!"):"% SN ./T.U'.F'l.‘ﬁ‘-LJ/.

Better Business Bureau a9 B35 u—‘-’ HNe
Bias SArrle
Bibliotherapy A P Tk
Bifurcation (-’-;7 u? w2y
Big Close Up %,J;K 1%
Big Newspaper Astiz
Billboard NPT Bedan b
Binary Oppostion P VIPET
Binder line Very U? yd
Birdie UZuUz
Bit Playe LT 4
Bite 1 4
Biteoff ji 7
Black Comedy - ) ol
Black Documentary S /o5l

Black and White
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Blank Groove
Blanket Contract
Blanket Head
Blanket head line
Blast

Bleed

Bleed

Blend

Blimp

Blind Interview
Blind query
Blinker

Block

Blocked Out Time
Blotter

Blow up

Blue Pencil
Blueprint

Blurb

Boadcast Code
Body Language
Body Type

Boil down
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Boiled it down
Boiler plate

Bold face

Bold face type
Bonafide

Boom

Boomerange
Boomerange effect
Boomerange response
Booster

Border

Boster Syndication
Bounce back circular
Bowdlerize

Box

Box head

Box story

Braille

Brain Storming
Brain Washing
Brand

Brand Development Index (BDI)
Brand Equity
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Brand Loyalty

Brand Name

Break

Break Light Function
Break over

Breakfast Time Television
Bridge

Broadcast

Broadcast code
Broadcast spectrum
Broadcasting
Broadcasting research
Bromide

Brute

Bubble Memory

Buffer Zone

Bugs

Build Up

Build Up Announcement
Bull up

Bulldog

Bullet Theory of Communication

Bulletin
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Bureau

Burp

Button Apathy
By-line

Bye Bye
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C.AB. rating
C.G.O.

Cable

Cable technology
Cable television
Cablese

Call letters
Calotype
Camcorder
Camera
Camera cue
Campaign
Canalization
Canaries
Candid camera
Canned copy
Canned music
Caps

Caption
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Car telephone
Carbon microphone
Caricature

Carrier

Cartoon

Case

Case study

Cassette

Cassette player/recorder
Cast

Catalyst

Catalyst agent
Catalyst effect
Catch 22

Catchline

Category

Category manager
Category theory
Catharsis

Catharsis hypothesis
Cause and effect
Cause-related marketing
CD-Rom
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Cease and desist orders
Celebrity

Cell

Cellular phone
Cellular radio
Celluloid

Censorship

Centralised

Centrality
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Certificates (of fiims) -A, AA, PG, U, X ((u )&:@ yd

Chain pattern
Chain

Change
Change-over cue
Channel

Channel capacity
Channel monoploization
Character
Characteristics
Charishma
Chatshow

Check boarding
Check up
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Checking copy
Cheesecake

Cheque book journalism

Chip

Chiz biz

Cine clubs

Cine poeme
Cinema

Cinema verite
Cinemacy
Cinemascope
Cinematography
Cinemiracle
Cinerama

Circa

Circuit
Circulation
Circulation promotion
Circus make up
City editor

City robm

City symphonies
Clambake
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Clapper
Clapper board
Clapper boy
Claptrap

Class

Class A
Classified advertising
Clean copy
Clean it up
Clean proof
Clear Channel station
Clear a number
Clear time
Client

Chif hanger
Climax

Climax order
Clips
Clipsheet
Clique

Clique analysis
Close circuit

Close-the-rights
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Close-up
Closed text
Closure
Clothing signals
Clubbing offer
Clutter
Coach
Coaxiel cables
Code system
Coercive setting
Cognition
Cognitive
_Cognitive capture
Cognitive consonance
Cognitive dissonance
Cognitive need
Cognitive structure
Cognitive style
Coherence
Coincidental
Coined words
Cold dramatics
Cold media
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Cold type (technology)

Colex

Collective behaviour
Collocation
Collodion
Collodion process
Colloquialism
Colorato

Colour

Colour photography
Colour television (ctv)
Column

Column Centimetre
Column inch
Column rule
Cdmbination plate
Comic-book
Comics

Coming on cold
Coming up
Commercial
Commerecial

Commercial Program
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Commercial credit
Commercial radio
Commercial television
Commercials (Radio, TV)
Commission
Commitment

Committee
Commoditization
Common ownership unit
Commonality

Communication

b
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Communication component (media plan) (Wit L4i») 7 Lk by

Communication effect
Communication functions
Communication gap
Communication models
Communication mosaic
Communication networks
Communication postulates
Communication process
Communication research
Communication technology

Communication theory
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Communication, (non verbal) (nvc)

Communication, animal
Communication, cultural
Communication, group
Communication, human
Communication, interpersonal
Communication, intra-personal
Communication, mass
Communication, verbal
Communication barriers
Communication breakdown
Communications barriers
Communication breakdown
Communications capability
Communications conglomerates
Communicative negligence
Communicator
Communicology

Community radio
Commutation, test

Compact disc (cd)
Comparison advertising“

Compensation
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Competence

Competetion

Competitive stage
Complementary interaction
Completion point
Compliance

Compos graph

Composing room
Composite story
Composition

Compositor

Computer

Computer generated imagery
Computer graphics
Computer literacy
Computer printing
Computer sketchpad
Conative

Concept testing
Concurrence

Concurrence seeking tendency
Concurrency seeking

Concurrent
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Concurrent evaluation
Concurrent feedback
Concurrent printing
Condensed type
Conductance
Confederates
Conflict

Conflict resolution
Confrontation dressing
Congruence theory
Connotation

Conpro

Conseirsual validation
Consensus

Consent

Consent decree
Conservative focussing
Consipracy theory
Consipracy of silence
Consistency
Consonance
Constituency

Consumer
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Consumer advertising
Consumer price index
Consumer sovereignty
Consumerism
Consumption behaviour
Contempt

Contempt of court
Content

Content analysis
Content influence
Contest

Context

Contexual

Continuity
Continuous tone
Contract

Contrast

Contrast effect
Control

Control group
Control room

Control of media

Controller circulation publication
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Conv.entions
Cooperative advertising
Coorientation
Coorientation approach
Copy

Copy approach

Copy boy

Copy cutter

Copy desk

Copy editor

Copy holder

Copy master

Copy press

Copy reader

Copy right

Copy taster

Copy testing

Copy writer

Copycat effect
Copyreader
Corrective advertising
Correlation

Correlational analysis
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Correspondent
Cosmopoliteness
Cosmopolitan
Cosmopolitanism
Cosmopolite channels
Cosponsor

Cost per thousand (CPM)
Counter commercial

Counter culture

Country of origin (CO) promotion

Coupon

Courtesy announcement
Cover

Cover shot

Coverage

Coverage Map
Cow-catcher

Crawk

Creation

Credibility
Credibility proneness
Credit line

Crisis
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Cnitical Path Method (CPM)
Cross line

Cross media advertising
Cross media buys

Cross media propaganda
Cross media publication
Cross media reinforcement
Cross talk

Cross-fade

Crossbars

Crossely rating
Crowdnoises

Crusade

Cryptography

Cub

Cue

Cue Producing Response
Cue bite

Cue sheet

Cued speech

Cultivation

Cultivation differential

Cultural
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Cultural apparatus
Cultural indicators
Cultural industry
Cultural models
Cultural studies
Cushion

Cut

Cut in letter

Cut line

Cut short
Cut-a-record, disc or plater
Cutoff

Cuts

Cutting

Cutting stylus
Cyber punk

Cyber space
Cybernetics

Cycle

Cyclorama (cyc)

Cylinder press
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D-notices (defence)

D.T H (direct-to-home)

Daisy wheel
Daisy wheel printer

Dampen the studio
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Dance’s Hellical Model (communication) J’,:J;L&/- J34

Dash

Data

Data collection
Data processing
Data protection
Database Marketing
Date line

Dawn patrol
Day side

Day time station
Dead

Dead air
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Dead bank

Dead book

Dead end

Dead mike
.Dead pan

Dead spot
Deadline

Deal

Decay theories
Decentralized
Decipher

Deck

Decode

Decoding
Decoding, aberrant
Deductive
Dedutive reasoning
Deep throat
Defacto

Defacto selectivity
Defamation
Defensible space

Defensive communication

33

C Sedy
V(1D
e

Ll 4
Fine o
re u/
S0 | 2N s
o

& B 15
df/U
3,
J# £
desss

e/ oy
S 37
S 7
Jue 31 F
N 4

d; s
2813
i/ B
}be:Jﬁ'
Jo 86,



Defensiveness
Definition

Delayed broadcast
Delayed feed back
Delete
Demographic analysis
Denotation
Dependence theory
Depth of column
Deregulation
Desensitisation
Design

Design destination
Design features
Desk

Desk editor
Detachment
Determinants
Determinism

Detribalisation

Developmental communication

Developmental journalism

Developmental news
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Deviance

Deviance amplification
Deviancy amplification spiral
Deviant

Devolution

Diachronic linguistics
Dialect

Dialing

Diary method

Diary stories
Differential perception
Differentiation
Diffusion

Diffusion of innovation
Diffusion, adopters of
Digital artist

Digital retouching
Digital switching
Dingbat

Dinky dash

Diorama

Direct cinema

Direct halftone
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Direct marketing ﬂ ey

Direct response advertising dj(/?"dji: oy

Directional antena ‘ t(:‘.’" 43/

Directive =cla
Director Kacls / Ao
Dirty copy 112 7
Dirty medium st
Disc L
Disc Jockey (Utsdte 3,80 S L5
Discourse rlf
Discourse analysis rLb/ ~ f-
Discrepancy bt
Discursive communication Jo 31’) (%
Disenfranchisement ot P 8’ g o"’: f Z;) :
Disenfranchisement of readership S P 5’

Disinformation (4 IEEPE) S b sk
Disorientation e JIB1
Displacement I
Displacement effects =18
Disqualifying communication F ;U‘; ¢
Dissimilarity =L (4
Dissolve f
Dissonance U;‘ Te
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Distortion

District man
Distrust
Diversification
Division of labour
Doale ad

Docu drama
Documentary
Documentary feature
Documentary film
Dodger

Dog

Dog eared

Dog house

Dog shift

Dogma
Dogwatch

Dolby noise reduction system

Doily

Dominant discourse

Dominant, subordinate, radical

Donohew and Tipton

Dope
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Double ,
Double exposure
Double leading
Double truck
Doublet

Down in the mud
Down-and-under
Dramadoc

Dress

Dress Rehersal
Dressing the programme
Drooling

Drop head

Drop lines
Dryrun
Dual-audio TV
Dualism
Dubbing

Dum

Dummy
Dunning process
Duopoly

Duotone
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Dupe

Duping

Duplex telegraphy
Duplicated audience
Dyad

Dynamic

Dynamic mediation
Dynamism

Dysfunction
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E.D. (Every Day)
ELFI (High fidelity)
Ears

Eastman colour
Eccentric circle
Echo Chamber

Edit page

Edition

Editor

Editonalise
Education
Education television
Effect

Effect, actual
Effect, perceived
Effective reach

Ego centrism

Ego defensive

Ego involvement
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Eight ball

Eight-sheet poster
Eight-twenty rule
Electrical transcription
Electronic

Electronic communication
Electronic democracy
Electronic mail (E. Mail)
Electronic man
Electronic media
Electronic news gathering
Electronic newspaper
Electronic publishing
Electronics

Electrotype
Elementalism

Elements

Elite

Elite concentration

Elite culture

Embargo

Emblem

Embossing
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Emotional arousal
Emotional dynamisation
Emotive language
Empathy

Empirical

Encipher

Encode

Encompassing situatior;
Energising effect
Enigma

Enlargement
Entertainment
Entertainment industry
Entropy

Ephemera

Equalizer

Equilibrium
Equivalence

Equivalent enlightenment
Error checking
Escalation

Esperanto

Establishing shot
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Establishment
Etaoinshrdlu
Ethnic ad.
Ethnic affinity
Ethnic code
Ethnic culture
Ethnic face
Ethnic fashion
Ethnic food
Ethnic marketing
Ethnic niches
Ethnic prejudice
Ethnic taste
Ethnic touch
Ethnicity
Ethnocentrism
Ethos
Etymology
Euphemism
Euphoney

Evaluation

Evaluation concurrent

Evaluation terminal



Evasion

Evasion, of propaganda
Event marketing

Excessive generality
Exchange

Exclusionary zones (outdoor)
Exclusive

Exnomination

Expectations

Experiment

Experimental cinema
Experimental group
Exploitation

Extension

Extra

Extra linguistics

Extra personal communication

Eve contact
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FYL

FM radio

Face (Type)
Face validity
Face value
Facilitators
Facilities
Facsimile
Facsimile broadcasting
Fact, theatre of
Faction

Fade in

Fade out
Fading

Fading area
Fake

Family drama
Family lifecycle

Family viewing

Cublets
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Fanfare

Fantasy

Fantasy content
Fore ground

Fore shadowing
Fast close

Fast spiral

Fat head or fat line
Fax

Fear arousing
Feature

Feed back

Feed hack, negative
Feedback, positive
Feeed back loop
Fibre-optic technology
Field strength

File '

File a story overhread
Fill

Fill in

Filler

Film
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Film Transmission

Film censorship
Film noir

Film recorder
Filmless camera
Filter
Fingernails
First impressions
First-day story
Fish bowl
Fish-eye lens
Five w’s

Flack

Flag

Flag line

Flash

Flash back
Flash forward
Flat

Flat proofs

Flat rate

Flight

Flimsy
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Flood

Flood light

Floor manager

Flop

Floppy

Flourescent photography
Flow of communication
Flutter

Fly on the wall

Focus

Focus group

Fold

Folder

Folio

Folk culture
Folk/demons/devils
Follow copy

Follow up

Following or next to reading matter
Font

Foot stick

Footage

Footprint
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Foreign advertising
Form

Format

Forms close
Formula

Formula broadcasting
Formula film
Formula-written
Fotog

Foundry proofs

Four colour process
Fourth estate
Fraction

Fraction, of selection
Fragmentation
Fragmentation, technique of franchise
Frame

Frame of reference
Free feedback

Free lance

Free market place (of ideas)
Free standing inserts

Free variable
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Freedom of speech
Frequency
Frequency discount
Frequency modulation
Frequency negative
Front money

Front office

Front region
Frying

Fudge column

Full position

Full service agency
Full-time station
Fullnet

Fun-in-the studio

Function selectivity
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Functional model (of communication) Jﬂ. J‘ ® (& 7)
Functionalist (mode of media analysis)  (» 7 L) F@

Functions of communication
Furniture
Future

Fuzzy
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Gaffoon U}"
Gag S L-J&J
Gain Qs ae
Galley proofs g 1P
Galtung and rugf’s model of selective gate keeping 2 ¢

IS0 Sy
Gate keeping &p;
Gatekeepers O, %%,
Gelatine uf Ue
Gender -y
Gender signals Py -1
Generic demand WY E
Genre £y
Gerbner’s model (of communication) (F I )4
Gestuno e Jb,«.‘o
Gesture WL ol aa
Ghost J Il{ 4
Ghost writer E420) 4 e
Gimmick S\
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Give-aways
Glasnost

Global marketing
Global village
Glossy
Go-hunting
Gobo

Goodnight
Goose neck
Graffit:
Grapevine

Graph

Graph, computer
Graphic revolution
Green proof
Green room
Gregarious

Grief

Grip

Groan box

Gross rating points
Group affiliation

Group discount
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Group think
Groups

Groups, primary
Groups, secondary
Groups, tertiary
Grub street

Gsr (galvanic skin response)
Guard circle
Guide

Guide sheet

Guide signs
Guideline

Gum print

Guten berg
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H-certificate

H.T.C. or H.T K (Head to come)
Habitual behaviour

Hack

Hacker

Hairline boxes

Half stick

Halftone

Halo effect
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Ham (124038 110

Ham bro
Ham-fest

Hamit

Hand composition

Hand lettering

s
COPTI r
LT 0
£ 5
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Hand tooling J;:G’:/dﬂﬁ'ﬁG":/JJK(‘J://J/KJTG’:

Hand-set
Handball
Handle
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Handout L
Hanger (j/alﬁ:j (j/
Hanging indent LloutysT
Hard news ) Ve 8@’;
Hard sell uf),/ ;b/@/(:’&;/. <l
Hardware Js5l
Harmonious T ~
Harmonious interaction JU LT ~

Harris donovan model (outdoor) (A dssy =

Hash session JL-;J-;L/,‘?/JU?:‘};

v

Hashing b
Hay wire | S
Head J 7
Head of desk Zwa’J5
Head phone of At
Hearsay Jl', g
Heart breaker uﬁ J:
Hegemony 3
Heightened vigilance d’; =5
Helical model (of communication) Jit& y gf Jf
Helical scan .fb@zd salk Jf

Helical spiral mode] (of communication) J?Ld:; I3k J/ Jf
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Hellbox

Hep

Herd worship
Hermeneutics
Hetero phily
Heterogeneous
Hiatus

Hidden

Hidden agenda
Hidden need
Hidden persuasion
Hierarchy

High definition TV
High frequency
High leads

High lines
High-speed photography
Highbrow
Historical revisionism
Hit

HM multiplier cable
Hoarding

Hold for release
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Hold it down
Hold presses
Holding

Hole
Holography
Home print
Home service
Homo narrows
Homophilous
Homophily
Hook
Hook-up
Horse opera
Hospital radio
Hot canary
Hot media
Hot news

Hot switch
Hotline

Hour

House mark

Human interest

Hyde park of the air
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Hype

Hyphenized abridgement

Hypo

Hypo mania

Hypodermic theory (of communication)
Hypothesis

Hypothesis of consonance
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ILR (Independent Local Radio)
ITA (Initial Teaching Alphabet)
ITV

Ibid

Icon

Iconic

Iconoscope

Idea (non product) advertising
Identification

Identifiers

Ideological state apparatuses
Ideology

Ideology of detachment

Idio

Idiosyncracy

Idiot box

TIke

Illuminated posters
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Image

Image makers

Image making

Imagery transfer research
Imax

Imitation

Immediacy

Impact

Impartiality

Impression

Impression management
In tel sat

In-house agency

Inadvertent role of advertising

Incentives

Incidental learning

Indent

Independence

Independent delivery company

Independent station
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Independent television UZ’& Al
. A H -

Independent television franchise J€ luz,& At
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Index

Index sign
Indicators
Indoctrination
Inductive

Inductive reasoning
Industrial advertising
Inverted pyramid
Inferential
Inferential structures
Inflection
Influentials

Info

Info warriors

Infomatics

Information aggression

Information explosion

Information gaps

Information load

Information processing

Information retrieval

Information seeking

Information seeking model
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Information society
Information storage
Information technology (IT)
Information theory
Informization
Infotainment

Infra red

Infra red photography
Infra red ray
Inheritance factor
Inherited audience
Initial letter

Inner Brand

Innovation

Inoculation effect

Input

Insert shot

Inserts

Inset

Instantaneous recording
Institution

Institutional advertising

Instruction
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Instrumental function
Insult signals
Integrated marketing
Integration
Integration levels
Intelligence channel
Intelligentsia
Intensity

Intentional

Inter cultural

Inter person channel
Inter personal

Inter personal communication
Inter subjectivity
Interaction
Interaction potential
Interactive television
Interception
Interdependence
Interest

Interest groups
Interference

Interights
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Interior monologue
Interior transit signs
Internalization
Intermet
Interpolation
Intervening
Intervention
Intervening variables
Interview

Intra channels

Intra communication
Intra personal
Investigative journalism
Involvement
Irreversible

Island position
Isolation

Issues

Itals
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J. Curve 9oz
Jakobson’s model of communication Ja (k 1 J’r&
Jam session J D5
Janis’s law Y- JJ Je
Jargon ubl}"“(JJLFt
Jim crow journalism =0/ f
Jingle - JI;J__.J'P:
Jingoism g 4 ‘f sUse
Job press U"’{ —le
Job ticket 5/(.,,9
Journalese PO JL&:@W ry 4
Journalism O] g
Journalism, developmental O Ty JQ’)
Journalism, yellow O ¥y
Jump cutting g A J} ’
Justifying or justification J&z p
' Juvenile dlﬂ"-:«"{
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K

Katz and lazarsfeld’s two-step
Communilation model

Keep standing

Key board

Key station

Key word

Key word outline

Keying an advertisement

Kick back

Kill

Kill the mike

Kine

Kineme

Kinescope

Kinescope recording

Kinesics

Kinetics

Kinetograph

Kinetoscope
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Kiss rule ot AT

Kite coordination approach JSUeu Y
Kitsch e
Klinker -
Know nothing $ 7 P
Knowledge function S

Kuleshol effect }'U; £

67



Label

Label libel

Label or label head
Labelling process
Lacquer disc
Lacquer onginal
Laminated record
Lamppost interview
Lan

Landslide
Landslide effect
Language
Language codes
Langue

Laser

Laser printing

Laser vision

Lasswell’s model of communication

Late watch
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Lateral recording
Law of minimal effect
Law of the total situation
Layout

Lead

Lead all

Leader

Leader, Functional
Leader, natural
Leader, opinion
Leaders or leaders out
Leadership

Leading

Leaflet

Leaks

Learn

Learnability

Learning

Least effort tneory
Leg

Leg man or legger
Lens

Letterpress printing
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Lettershop

Levelling
Lexicography

Lexicon

Lexis

Libel

Library

Lick

Life style segmentation
Light programme
Limited time station
Linguistics

Line

Line drawing

Line engraving

Line over the top
Lineages

Linear

Linguistics comparative
Linguistics contrastive
Linguistics descriptive
Linguistics dia chronic

Linguistics general
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Linguistics historical
Linguistics synchronic
Lino

Lipsync

List manager

List broker

Listening area
Lithography

Live

Live Programme
Live mike

Live studio

Living newspaper
Lobby practice
Lobbying

Lobster shift or trnick
Local

Local advertising
Local channel station
Local items

Local newsroom
Localite channel

Localize
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Locking up

Log

Logotype
Longshot

Looking behaviour
Looney

Low brow
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ME. bt s

Macro myth / e
Magazine 4 ,Q'
Magazine network s <L /Q'
Magic 0l «,‘Jb
Magic realism S ad o2 GJJ‘.'
Magic system K3 p d‘u’
Magnetic (tape) recording _E'/Q/.rf u’? ta
Main distribution frame (MDF) ﬁ-j 3.l .f-:!
Mainstreamers K2 2t C{}(’d "
Mainstreaming SKJ2 S e ‘v:a'_!); Sl Ci}(!
Make good it
Make over Jors
Make-ready Vo
Make-up gf’ 147«?54
Make-up man P - L
Male-as-norm Jlb s

Maletzke’s model (of the mass communication process)

dndoove A,
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Manipulation r}é ¥R

Manual Lo
Manufacture of consent Jib £t
Marcon manager }: J£ g
Margin L
Marginality J’;;{_. (b el
Marginalization u‘é =it
Markers & ‘/’ o
Market profile AL 36 A3\ 25
Market segmentation Sx 202l A
Marketing communication J U
Marketing concept gy
Marketing goals w25 S
Marketing mix 10! 7‘ﬂ A
Marketing transactions Az / aee sy ST
Markets g/&': St
Marxist (mode of media analysis) (a/ U’(/L) - f. L
Maslow’s hierachy of needs COIVYNIEN
Mast head ~t UE;
Mass e
Mass audience d-‘-’,lx L@lenb g-);t/cj:”l/
Mass communication pA” Svk 7ok f/w
Mass culture -~k ,.-:Ai
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Mass manipulation [model of (media) communication]

SRzt 2l Jo 5
Mass media Lir = el ;l’ 7
Mass media effects eI J5 2
Mass movement vy f 114
Mass persuasion =114
Mass society Y4
Massification S K
Master copy | ¥y PV o
Mat J( 7
Match print : ey Tl
Mathematical model (of communication) (JF2)J4 G_LJL/
Mcluhanism =) L
Mcnelly’s model of news flow Jidin 2 & &
Mean world syndrome et ‘LJ:ZJ Wt
Meaning g’
Meaning systems . & [y
Meaning, latent §u o / & Uy
Media Li
Media analysis :«'.- (%%
Media buyers AxZ L4
Media cold birsy
Media communication JEoLA
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Media control Js / L1

Media effects AL
Media hot e S
Media image A
Media images /5 Sl
Media imperatives Ny
Media imperialism =2 sl Las
Media plan Y
Media planner Ko o
Media research . &’?, Lir
Media schedule Uil
Media strategy J’ =P
Media studies =W Lo
Media technology &:’l‘f&.‘y
Mediacy =ik
Mediation 4
Mediation theory - /” Jo J"
Medium .g;;'/éfg /,}::
Medium close-up .;U)( s
Medium is the message (Mc Lohan)e b (§ - s(¢ff s L)
Medium mechanical J’{ (Y
Medium presentational S o
Medium representational VAV
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Medium wave
Memory

Mentalset/ Mind set
Merge

Merge & Purge
Message

Message bits
Message difficulty
Message invalidation
Message management
Meta communication
Meta signals
Metalingual
Metalingual communication
Metaphor
Methodology
Metonymy

Micro fiche

Micro forms

Micro myth

Micro writers
Microficial displays

Microphone
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Microwave technology
Microwaves

Middle brow

Mike

Military metaphor
Mill

Millieu

Milline rate

Mime

Minders

Minimal cinema
Minion

Miscellany

Mob scene

Model

Model behaviour communication
Modem
Modernization

Modes

Modes (of media analysis)
Modulation

Monitor

Mono functional
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Mono morphic/ Mono opinion leader il ded

Mono opinion leadership

Monoplyzation
Monopoly
Monotype

Monotype printing

Monroe motivated sequence

Montage

Mood

Mood music
Moog synthesizer
Moral

Moral effect

Moral entrepreneurs

Moral panic
Moralization
More

More wax
Mores
Morgue
Morphing
Morphology

Morse code
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Mortise

Mos (mit out sound)
Mosaic

Mother recording
Motivation
Motivation theory
Movies

Moving average
Multi channel

Multi dimension
Multi-actuality
Multination advertising
Muliiplane

Multiple image
Multiple value system
Multiplexing
Multiplier effect
Multistep flow
Mushy

Music

Musical (musical film)
Must

Mutual glancing
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My Biggott studies

Mystification

Myth

Mythological (mythological film)
Mythology
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Name plate
Narcotizing dysfunction
Narration

Narrative paradigm
Narrow casting
Nasties

National advertising
Natural signs
Naturalistic illusion
Need arousal
Needle force
Needle pressure
Needle time

Needs

Negative feedback
Negative frequency

Negative news

Negative-option direct response

Negotiated code
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Nemo

Neo realism
Neologism

Net plate

Net work

Net work time
Neutral

New journalism
New populism

New wave

New world information order
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Newcomb’s abx (model of communication) J% Jf y; w/ X

News

News agencies
News analyst
News consensus
News copy

News editor
News frame work
News gap

News gathering
News handout

News leak
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News literate 2417 7

News magazine o/ i
News management (y / ‘(w:-: /
News media \irix
News men &B"
News processing SHKE 72
News production J-'.é? /
News reel Jiix
News release k‘-’-/ %
News summary ;J /;,-; f
News value | ot 7
Newshawk A 7
Newspaper A3
Newspeak 0, 55 S oo % ya
Newsroom (205
Next to reading matter or N.R. / J‘;‘ A{«':i
Nich marketing Lz s
Nickelodeon _;P/g
Nickletype f
Night side Mt

Noelle-neuman’s spiral of silence (model of public opinion)
Jhbt, 3F et
Noise ‘)" ¥
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Non linear model Uil.ok /.-f

Non verbal y 4
Non verbal behaviour M/ u‘g ’ ;f
Non verbal communication (NVC) JF }u‘r e
Non-aligned news pool J,: i 2ist
Non-wired networks g/ 138 ‘f Y
Nonelementalism = ;f
Nonpareil Gl g
Noodling 3y V.
Normative theories (of mass media) < }f' SAN L Lhr SN
Norms A
North Chiff Revolution 51 7
Nose for news /_»L‘}//sf/fér/,ﬂ
Nuke speak 5 F S O]
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0.S. (Old Style Type)
Obit

Object

Objectics

Objective

Objectivity

Obscene

Obscene signals
Obscenity
Observation
Obsolescence / obsolite

Obstinate audience

OCR (optical character reading)

Odorama

Oeuvre

Off network syndication
Off register

Off the record

Official secrets act
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Offset | JL{ 2

Offside £os
Oligopolization SAr0de! u(, &3
Ombudsman (Lyidete
Omnimax =t o f
On speculation A b
One shot Fy o300

One-step flow of communication (two-step, multi-step, nth

step) Fud p FE &S s L

Onomatopoeia B lseab ar"
Op-ed P of JJM JG
Open college é 1 cL
Open rate L /"J s\
Open system o W
Open text .J;' W
Open university s 159 L
Open-ended ,’C’i’ W
Openness U4 g
Opera el
Operetta g}?éb‘(d’? g'}’gt‘f‘}g.{
Operaomnia dkg.:,.lf
Operation Jf

Operation research .:}:"’ i
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Operational code
Opinion

Opinion change

Opinion leader

Opinion maker

Opinion polls
Opposition

Opposition code
Opposition role
Othophonic recording
Optical

Optical fibre cable
Optical storage technology
Opus

Oracle

Oral culture

Oral tradition
Organisation culture
Organisation man
Organisational communication
Orientation other directed
Orientation self directed

Originate
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Origination point
Out of home media

Outband telemarketing

Outer space

Outlined cut

Outside producer

Over board

Over hearing
Overkitl

Over kill biguls
Overline
Overnight
Overrun

Overs or Overset
Overstimulation

Overt influence
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P.A. (public address) System

Ak

PAB (private automatic branch exchange) JK’(}LJQ
(U 7 J627)
PM. ~trl
PT. FLe1 et
Packaging S ol
Pad ANy &lJ
Page Opp. FJe
Page proof Sy ¥ o
Paget-gorman sign system (& J/W cjﬁu‘f 2L
Pamphlet Llig
Pan Ui
Pan culture =

Panel

Panel discussion
Paparazzo

Para linguisticts

Para proxemics

Para social identification (PSI)
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Para social interaction J B

Paradigm U1kt s’ (S
Parallel processing SHKs 287 (S Jf S5
Parental guidance (PG) ;)uf L4
Parol (=) Sz
Partial run edition SEL S Sf g
Participant observation ot G (6 Fiae
Participant observational data 15 BU"L"'/ d:;
Participating programme (’/:4 G/ ;'
~ Participation show o’/Wj’); G/;
Partisan HNatle
Pass-along readership S J:b
Passive audience uf' V(/ 7 ;f
Passive communication F /'r/ 7 )
Passive meter =157
Passivity =
Pastiche Py
Patch in GL_. 2/
Patent insides ﬁ @r S
Pauper press kﬂﬁ &
Pay off Sk eST <
Peak L2 bas
Peer influence el b A
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People meter
Perception
Perception, selective
Perforating
Perniodicity
Periphery
Persistence
Persistence of vision
Persistent influence
Personal

Personal communication
Personal drive analysis
Personal idiom
Personal influence
Personal space
Personality
Personality system
Personalization
Perspective
Persuasibility
Persuasion

Persuasion, hidden

Persuasive communication
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Pests

Phat or Fat
Phatic (language)
Phone tapping
Phoneme
Phonetics
Phonodisc
Phonograph
Phonology

Photo journalism
Photo montage
Photo nics
Photocopy
Photoengraving
Photography
Photography, ariel
Photogravure
Photostat

Phototypesetting

Physical orientation

Pi
Pica

Pickup
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Picture VS o

Picture captions 1P
Picture postcards SMer Sy 7
Picture projection i 346y o
Picture resolution 6 I JE
Picturesque Sy » sl /s qf{ P
Pig iron QK Ji P}
Pilot project :,514 (:f” 4T
Pilot study S FLT
Pioneering stage o o $171
Pirate radio 14,00
Pitch 7
Pix z »
Plagiarism S
Planer dv
Plate b
Platter ¢ F‘}

Play J-j

Play theory (of mass communication) e é.(.»lc S

Play up ' SHUW
Please use j ‘f( -
Pleasure principle = U
Plops Iy fj
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Plug

Pluralism

Pluralist

Pluralistic “Ignorance”
Point

Point of purchase advertising
Police Blotter

Policy

Policy story

Political behaviour
Political symbols

Politics of accommodation
Polymorphic opinion leadership
Polysemic

Pony service

Pops

Popular cuiture

Popular taste

Populism

Pork

Pornography

Post production

Post synchronization
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Post test

Poster panel
Posters
Postmodernism
Postscript
Postulates
Postural echo
Power

Power culture
Power elites
Power value
Pragmatics
Pragmatism

Pre production
Precede

Predafe
Preferred reading
Prejudice
Premature closure
Premium
Premption
Presentational codes

Press
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Press Agent
Press barons
Press commission
Press conference
Press council
Press man

Press run
Pressure
Pressure groups
Prestel

Prestige

Pretest

Prevarication

Preventive bibliotherapy

Preview

Primacy

Primacy effect
Primacy, the law of
Primary groups
Primary service area

Prime time

Principle of least effort

Principle of least resistance
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Print culture

Print media

Printers

Printers devil

Printing

Printing press

Privacy

Privacy transformation
Private cues

Pro con

Proactive

Problem solving
Producer

Product differentiation
Product manager
Product timing
Product-user segmentation
Production
Production controller
Profane propaganda
Profane

Professional advertising

Profane language
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Profile

Program Opposite
Program following
Program preceding
Programme
Programme analiser
Programme balance
Programme flow
Progressive Proof
Projection
Projection (of pictures)
Prolefeed

Proof

Proofreader
Propaganda
Propaganda evasion
Propinquity

Props

Prosodic code
Prosodic signal
Provisional cut
Proxemic zones

Proxemics
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Proximity

Psephology

Pseudo context
Pseudo communication
Pseudo-environment
Pseudo-event
Pschyographics
Psychology

Public Interest

Public communication
Public conformity
Public cues

Public event

Public (external)
Public (internal)
Public opinion

Public opinion data
Public policy

Public radio

Public relations (PR)
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Puff

Pull in

Pulling a proof
Punch

Punk

Pusher

Put to bed

Pyramidal order
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Q

Q and A, matter (Question & Answer)

Quad

Qualitative research
Query
Questionnaire
Quickies

Quoin

Quonking

Quota sample
Quota sampling

Quote

102

HK,.J;?JLV
(Lder o) d
&ASS

2ol

s

£

=, (3:“’

=y

SK vt

J7 Ui



Rack

Radar

Radical press
Radio

Radio ballads
Radio broadcasting
Radio data system (RDS)
Radio drama
Radio family
Radio ham

Radio jukebox
Radio news

Radio recording
Railroad

Random movement
Random sample
Rap

Rapid fading

Rate
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Rate differential
Rating

Rating point
Roto

Raw news

Reach

Reaction
‘Reaction shot
Reading gratification
Reading high hat
Read-y

Ready print
Reality principle
Reassurance need
Rebate
Rebroadcast

Recall

Received pronunciation (RP)

Receiver

Recency

Recency effect
Recency principle
Reciprocal
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Reconstruction
Record player
Recorded Program
Recording
Redundancy entropy
Reference
Reference recording
Reference, frame of
Referent

Reflective fear
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Reflective-projective theory (of broadcasting and mass

communication)
Reflexiveness
Reformer

Refutation

Regional channel station
Register

Regulators
Reinforcement
Reithien

Relationship influence
Relationship marketing

Relativism
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Relay

Relay links
Relay stations
Release
Release copy
Relic gestures
Remnant space
Remote
Remote control
Remote pickup
Repeat
Repetition
Replate
Reporter
Representation

Representation code

Representative sample

Repressive, use of media

Reprint
Rerecording
Research

Research design

Research methodology
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Research, communication
Residual
Resonance
Response
Restricted code
Retail advertising
Retention
Retentive stage
Returns

Reversal

Reverse motion
Reverse time table
Revise
Revisionism
Rewrite

Rewrite man
Rhetoric
Rhyming slang
Ribbon

Ride gain

Riding along
Riding the board
Rights
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Riley and Riley model (of mass communication) (¥ un

Rim

Ring

Ring Bank
Ring machine
Ring man
Ripped Open
Risk

Risk factor

stk taking
Rituals

Role

Role culture
Role expectation
Role model
Role patterns
Role strain

Roll film
Roster study
Rostrum camera
Rotary press

Rotogravure

108

(bl g}:/“)g))"- é.lu é.’/

7z 8/'}’

Pl
Y35)

il oot

o L
u');r/b/éa
J”f&_,«f

%S
sl
Sbr§ 4
o/{f/‘u
@4 P2y
Jg/";u



Round up

Rule

Rule for insert or For pickup
Rumble

Rumour

Rumour, psychology of
Run

Run around

Run flat

Run in

Run over

Running story

Rush

Rushes

108

U

S8 p o
P =4
&S

of 1

M LS

2132 6070368 Mo
TN,

s ol
B = N

3
o
‘51;’
i



S

S-IV-R-model (of communication)  (J3 L}: Z)IV-R A

SMCR model (of communication) (source, message,

channel, receiver) eyl ol) JA J:/' N

(ufJ/ J:‘ )
Sacred cow A Sl
Safety element Vet ‘}L W
Salad JE l(E
Sales promotion :)'3) C:/
Sales promotion compagin ﬁ’ =3/ C:/
Salience DA
Salutation display = ol
Sampling SHKzr
Sapir-whorf hypothesis Sy e
Satellite LA

Satellite transmission/ Satellite broadcast/ Satellite elecast
=LF et/ S ek
Scanner /-,__C;

Scatter plan WA 3
Schedule Iy
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Scheduling

Scheme

Schramm’s model (of communication)

Schufftan process
Scoop

Script

Script show
Second day
Second day story
Second front
Secondary
Secondary groups
Secondary information
Secondary research
Secondary viewing
Secrecy

Sectional story

See copy

Segue

Selection

Selective exposure
Selective filter

Selective perception
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Self designed control
Self-actualization
Self-concept
Self-confidence
Self-disclosure
Self-fulfilling prophecy
Self-image
Self-liquidating premium
Semantic differential
Semanticity
Semantics
Semiology
Semiotics

Sender
Sensasationalism
Sensitization
Sensory

Sentiment

Sentiment groups
Sequence

Serial

Serial processing

Service features
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Service mark
Servo mechanism
Set

Set and hold

Set flush
Sets-in-use

Setup

Shadow

Shadow mask tube
Shadowing
Shank

2/ L
=
S

Shannon and Weaver model (of communication) .¥s ulu?

Share of audience
Shared significance
Sharing

Sheet

Shock

Shock issue

Shock value

Short rate

Short term influence

Short voice
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Short wave
Shortfall signals
Shorthand

Shorts

Shot, close

Shot, long

Shot, medium
Shot, snap
Shotgun approach
Shoulder
Shouts

Show

Show business
Sign

Signal

Signature
Signiﬁcancé
Significant other
Significant symbolizer
Signification
Signification spiral
Significs
Signified
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Signifier

Silence

Silence, spiral of
Silent language
Silent majority
Similarity
Simultaneous scanning
Sincerity test

Sins of omission
Siquis

Sit-in man

Sitcom (Situational comedy)
Situation

Situation analysis
Situational properties
Sked

Skeletonize

Skill

Skip distance
Skyline

Slander

Slang

Slant
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Sleeper effect
Sleuth

Slick

Slider

Slides

Slip Sheeting
Slot

Slotman
Stow drip
Slow motion
Small ads
Smash
Sneak in
Snow

Soap opera

Sob stuff
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Socal action (model of media analysis) J‘ Jw ; )¥ Jf S

Social action broadcasting
Social behaviour

Social class

Social communication

Social conformist
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Social cultural system
Social drama

Social facilitation
Social influence
Social influence theory
Social lubricators
Social power

Social system

Social unattached
Socialization

Societally conscious

Societally conscious achiever

Society column
Sociometrics
Sociodrama
Sociology
Software

Song plugger
Sound

Sound broadcasting
Sound effects
Sound man

Sound table
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Sound track
Sour

Source

Source credibility

Space
Spatial zones

Special effects -

{255,
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Speciality advertisingd;(;l[f‘iq.‘/'Tj/dzbﬂlfh/]d":‘;

Specialization
Spectrum

Speétular

Speed photography

Speed reading
Speed writing
Spell a line
Spelier

Spike

Spike or Hook
Spit channel
Spit network
Spit-focus

Spinning top
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Spiral of silence model : Noelle-Neumaan's o~ o s/

Split Page
Splurchase
Spoiler
Sponsor
Spontaneous
Spontaneous action
Spot

Spot News
Spot broadcast
Spot TV
Spread

Sputnik

Squib
Squanderbug
Stand by
Standing Boxes

Star edition

Station Announcement

Station break

Station representative
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Status

Status conferral
Status quo

Status symbol
Steam table

Step it up

Step lines

Stereo lithography
Stereophonic sound
Stereoscopy
Stereotype

Stet

Stick

Stick-up initial
Stimulus

Stock music

Stop watch

Stop watch culture
Story

Story appeal

Story board

Story composite

Story convention
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Story frontpage

Story running
Story seasonal

Story source

Story speculative

Story subject
Story, cover

Straight News

Straight reading

Strategy

Stream of consciousness

Streamer
Street culture
Street job
Street theatre
Strength
Stretching
String
Stringer
Strip

Strip show
Striped print

Structuralism
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Structure
Student radio
Studio

Stuff

Style

Style book

Sub cillture
Subhead
Subliminal
Subliminal effect
Substantiation
Subtitle
Suceeders
Sudsology
Suggestibility
Suggestion
Suggestion system
Suggestive
Suggestive question
Summary
Summary lead
Summitese

Sunrise watch
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Superimposed
Supplementary
Supplementation
Surface noise
Surveillance

Suspended interest
Suspension

Suspension of disbelief
Sustainer

Sustaining program
Sweep stakes

Switch board

Symbol

Symbolic annihilation
Symbolic convergence (theory)
Symbolic gesture
Symmetrical interaction
Symmetry
Symptomatic
Symptomatic technology
Synapse

Synchronic linguistics

Synchronization (sync)
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Synchronous sound
Syndicate
Synergestic éﬂ'ect
Synoptic
Synoptic junction
Syntactics
Syntagm

Syntax

Synthetic
Synthetic culture
Synthetic image
System

Systems model

Systemx
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TF.

T.V.Q.

Table

Tabloid
Tabloidese
Taboo
Tachistoscope
Tactile communication
Tagline

Take

Take timings
Talent

Talk show
Talkies

Tape recorder
Target

Target audience
Target group

Target marketing
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Taste O 93

Tear jerker »T LB
Technological determinism =c 2 EAf
Technological quantum jump e SIE
Technology &:’br
Telautograph K0 Jf
Tele communication JF (f
Tele communications = Uty Jf
Tele meassage b Jf
Te'e printer A4 &
Tele recording .fb@z Jf
Tele software I Jf
Tele text .»,J'{ Jf
Telecast K J:
Telecine &w {r‘7 LF’ U
Telefilm (b Jf
Telegenic =y J.’. / YY) o4 J; &
Telegram (l/ LE ¥4
Telegraphic News / (3/. iy
Telegraphy dif Lk
Telegraphy, duplex df/ & 5 95
Telemarketing F GUJG g LE
Telephone u} Jf
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Telephone tapping
Telephoto

Telephoto lens
Telethon

Television
Television drama
Television programming
Television telecasting
Televisor

Telex

Terminal

Territonality

Terrorism (as communication)

Test board
Testing
Text

Text closed
Text open

Thaumatrope

The mass communication era

The research era

The war advertising council

Theatre
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Theatre of the mind
Theme

Theory

Thesis journalism

Thin line

Think tank

Third stick

Thirty

Thought police

Thought reform

Throw a cue

Tie signs

Tie-back or Tie-in

Tight Paper

Tight show

Time buyer

Time copy

Time lapse photography

Time orientation

Time shift viewing

Time signal

Tip

Title line
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Toenails

Tokenism
Tombstone

Top Head

Top Line

Total audience

Total communication
Total dependence
Total marketing courage
Total situation
Touch

Town crier

Trauspar

Tracks

Trade advertising
Trade name

Trade paper

TFraditional transmission
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Traffic building premium (closed sale premium)w 7 2

Transactional analysis
Transceiver
Transcription programme library

Transcription
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Transfer
Transferability of cues
Transition
Translators
Transmission
Transmitter
Treatment

Triad

Trigger

Trim

Trust

Trust worthiness
Tube

Tune

Turn

Turn rule

Turn story

Two line initial, Two line figure
Two line letter
Two-step flow
Tying in
Typage

Type Height
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Type writer culture

Typo

Typographical culture
Typographical technology
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U-Desk

U-certificate

U.P.

USP.

Ultraviolet

Ultraviolet photography
Uncertainty

Under ground press
Underline

Undeset

Unilateral microphone
Unique

Unquote

Up front buys

Up style

Upselling

Use and gratification theory
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V-disc

V.HF. (Very High Fregueney)
Validation

Value expressive function
Value free

Value

Values

Values and life styles system
Vamp

Velocity-microphone
Vendor programme

Verbal communication
Verbal participation

Verse style

Vertical publications
Vertical recording

Video

Video box

Video camera
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Video disc
Video games
Video gram
Video jockey (VJ)
Video nasties
Video phone
Video recording
Video tape
Videologs
View data
Vignette
Violence
Virtual image
Virtual reality
Virtual time
Virtual world
Vision
Vistavision
Visual

Visual display
Visual search
Visual show

Vita phone
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Vocal cues

Vocal stereotypess
Voice modulation
Voice over
Volapuk
Volitional control
Volume indicator
Voting behaviour

Voxpoping

135

Py~ 8!‘
i
fazidr

TS e
.{Un

Js 0
vyt
EVICIY ARy

St



W

W.W.W. (world wide web) (s J k) k3 ok s ks

Walkie-talkie deJu
Warm up ()‘275}3)619‘
Washoe £l
Watch dog U’;
Water gate oL

Wesley and Maclean model (of communication) u:“{ L
Jad)
Westerns (u:‘“ ) s

Wheel pattern iPeis
When room =03 P
Whiff Ny
Whistle blowing o
Whodunit (With Dhse it) 5l
Wide open paper A § /L{; f
Widow >
Winsted hoisery company u"{ Ssis s
Wipe d e
Wire recorder 154213
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Wired world
Wireless

Wireless telegraphy
Wirephoto
Wooden Head
Woof

Word processing

Wrong Face or Wrong font

137

Tpas N

‘//'b

£

Y

g

Gl L

S5/ Earsgbus
Lk



- X+ XX )
X-certificate (XX + XXX) G’M{j

Xerography
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Yellow journalism =AW 0
Youth culture /{ #y
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Zapping A )’
Zero Hour P B
Zero feedback J’ diz
Zinc =2
Zoetrope (fu Vel
Zones &
Zoning L b
Zoom (2
Zoomlens JJ (3
Zoopraxography S4& s » S
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Terms of Computer

Access

Add and remove
Address
Address Label
Adressee
Alignment

All Caps
Animation
Archive

Around
Arranging
Arrowhead
Artificial Intelligence
Artistic
Ascending
Assembly
Assign

Assistant
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Asynchomous
Audio

Auto Correction
Auto Summarise
Autométic

Bevel & Emboss
Body per cent
Bold

Border or Shading
Bubble Jet/ Ink Jet

Bullet
Bulletted

C.P.U. (Central processing unit)
C.V.T. (Constant Voltage Terminal)

CD-player
CD-Rom
CD-Writer
Calculator
Calligraphy
Captions
Centre Align
Change case

Changes
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Character
Character Space
Chart

Chart wizard
Chip

Classic

Clip art
Clipboard
Coaxial cable
Colour scheme
Column
Compiler
Computer
Contents
Contour

Copy & Paste
Cropping

Cross References

Current Page
Cursor

Cut & Paste
DPL

D.T.P.
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Data
Decimal
Delivery address
Density
Design view
Désit ’top
Device
. Diameter
Dictionary
Digital
Digital Camera
Disc Drive
Diskette
Distortion
Document
Dongle
Download
Draft quality
Draw Table
Drawing
E-mail
EGA
Editing
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Effect

End Notes
Enhance view
Envelop
Equation
Fancy
Feature
Fidelity
Figures

File

Folder

Font

Font Change
Font Style
Fobter
Form letter (circular)
Frame

Full Screen
Gallery
Game
Global
Glossary

Grammar
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Graphics

Gray scale
Hard Disc Memory
Hard copy
Header

High resolution
Highlight text
Home page
Hue

Icon

Image

Interline
Internet

Job Title
Justification
Key Board
Kilobyte
L.AN.

Label
Landscape
Language
Laptop computer

Laser Jet

146

ool L334

KY#

ok IS
sd
A
St J6
Gy
# &

Wi

Jf S

éa’./ﬂ



Laser printer
Leader

Left Align
Library

Line

Line Space
Log off

Log on
Magnetic disk
Mail Merge
Mailing List
Main Entry
Manual
Margin

Match Case
Media

Mega byte
Memory
Menu
Microprocessor
Mirror

Mirror Margin
Modem
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Monitor
Mother board
Mouse
Multimedia
Narrow
Noise
Normal

Note pad
Numbers or Bullets
Object

On line
Opacity
Operating system
Output
Overlay

Page Number
Page Setup
Para space
Paragraph
Parailel port
Password
Paste

Pentium
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Picture

Point

Point Size
Portrait

Post script
Presentation
Preview

Print preview
Printer
Processor
Program

Proof

R.AM. (Random Access Memory)
R.O.M. (Read Only Memory)
Read only
Reboot
Reconnect
Record

Redo

Redo typing
Reference
Regional setting

Rename
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Replace
Reset
Resource
Restore
Reverse
Revert
Right align
Rotate
Row
Ruler Bar
Rulers
Salutations
Save
Save as
Scandisk
Scanner
Screen
Scroll
Search
Sector
Select

Sender

Set Language
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Shading
Shortcut key
Shutdown
Simple

Size
Software
Sort

Sound card
Sound recorder
Sounds alike
Spacing
Spacing
Speaker
Special character
Spooling
Spread sheet
Standard
Standby
Start

Status
Status Bar
Stretch

Style
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Style Sheet
Sub-heading
Subscript
Suggestion Box
Super-Script
Synonym
System
System disk
Tab

Tab leader
Table

Table Making
Table of contents
Text

Text Direction
Text-Editing
Theme
Thesaurus
Thin / Narrow
Thumbnails
Title

Toner

Transparency
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Tray

Trim

Type

Type Wrap
Type of Summary
UPS.
Underline
Unfreeze
Untitled
Update
Upgrade
User friendly
User utility
Utility
V.GA.
Version
Virtual memory
Virus
Visible
Volume
Watermark
Web Layout

Web browser
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Whole Word
Windows

Word processing
Word wide web (WWW)
Word wrap

Words count

Work space

Worm

Write once read many
Write protect
Wysiwyg

Zoom
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